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Brand foundation.

Finnish roots

The visual manifestation of Prevex’s brand clearly shows our Finnish roots.
Water is an element that is characteristic both for water traps as well as for
Finnish nature with its many lakes and shores.

R&D and B2B focus

Throughout its history, Prevex has been deeply engaged in R&D, developing
ground-breaking high-quality products. These products are mainly sold to B2B
customers, with whom we engage in long-lasting partnerships.

Sustainability

At Prevex, sustainability means two things; that we constantly seek ways to
lower the carbon footprint of our products, and that the products themselves
are durable. Long-lasting products give customers and end-customers peace
of mind.
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Tagline.

Prevex —all about water traps.




Brand promise .

' We give you peace of mind by creating
- .
the smartest and most sustainable
water traps in the world.

PREVEXe




e e —— Laid back
B Abstract ————— ———  Hands-on

Personal

Trendy
Feelings

Humble
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Down-to-earth

PREVEXe




Honesty

We want to create an atmosphere of trust — both within
the company and with external partners.

Respect

We respect both people and the environment.
Hence we are continuously looking for ways to make our
operations more sustainable.

Dedication

We are passionately dedicated to developing the best
water traps in the world.
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The logo is the most prominent expression of the Prevex brand. It is therefore important
to use it correctly and consistently. The logo consists of two different elements; the name

Prevex, as well as a water drop.

PREVEX PREVEXe

Logoinone color: Prevex blue.

PREVEX PREVEXe

The logo can be used without the water drop element. Logoinblack.

PREVEXe

Logoin white.
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There are many different variations of the logo. Please choose the one that
Se o og O fits the purpose in the best possible way.

PREVEXe

PREVEX ALL ABOUT WATER TRAPS

The vertical version of the logo is the secondary option, whichis used
when the vertical one is not suitable, such as in social media.

PREVEX

The minimi width of the logo is 45 mm /130 px.

Logo with slogan

White-space



All about
water traps
label

The label shows the company tagline and works as a decorative graphic element in various
applications. The label can be used as white or blue, depending on the background colour.
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Colours

Primary palette

Prevex blue

Pantone 7463 C
cmyk 100-90-39-45
rgb 5-32-73
#052049

Clean

White
cmyk 0-0-0-0
rgb 255-255-255
#FFFFFF

Secondary

Vitamin pill

The Prevex colours have been chosen to symbolize the elements that the company’s products
revolve around, i.e. water and drains. In addition to the blue and grey tones, yellow can be used as
an accent colour.

30% 70%

Calmness Peace of mind
Pantone 550 C Pantone 5527 C
cmyk 47-7-8-8 cmyk 12-2-9-8

rgb 156-183-209 rgb 188-201-197
#9cb7d1 #dbe2de

40% of Drain

Drain

Pantone 431C
cmyk 45-25-16-59
rgb 95-111-123
#5f6f7b

Pantone1375C 30% 60% 10%
cmyk 0-45-94-0
rgb 224-159-45
#e09f2d
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U Se Of CO I o u rS Use of logotype on brand colours and photos.

PREVEX HIAY D N PREVEXe

PREVEXse

PREVEXse

PREVEXe PREVEXse
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Extended
color palette

darker

#010ale #052049

#54585a #707372

#6a7b97 #9cb7d1

#f5ad3d

primary color palette

#dbe2de

lighter

#37527b

#edf3f1

#cbe7c7

#cadfef

#efd19f

The extended palette should be used sparingly and considerately. This palette is mostly for illus-
trations, as well as for thematic and categorical necessity within documentation. Each colour has a
primary swatch, as well two alternatives: dark and light.
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The typography has been chosen to reflect the core of the Prevex brand; the professionalism,
design and quality. The font Neue Haas Grotesk is timeless and yet modern. It works both in print

Typography &%

Primary typeface
Body

Neue Haas Grotesk
Text Pro

Headlines

Neue Haas Grotesk
Display Pro

Secondary typeface

Roboto Slab

abcdefghijklmnopq rstuvwxyzé'a<'512345€°37890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijklmnopq rstuvwxyzéé612345§7890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijkImnopqrstuvwxyzééi)'12345§7890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijkImnopqrstuvwxyzééim234&'367890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijklmnopqrstuvwxyzaao1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAQ

abcdefghijklmnopqrstuvwxyzaia61234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAOQ

Ersattande typsnitt
Arial

abcdefghijklmnopqrstu-
vWXxyzaat1234567890

abcdefghijkimnopqrstu-
VWXyzad61234567890

Ersattande typsnitt
Georgia

abcedefghijklmnopqrstu-
VWXyzaa061234567890

abcdefghijklmnopqrstu-
VWXYyZai01234567890

19



Polish

Primary typeface
Body

Neue Haas Grotesk
Text Pro

Headlines

Neue Haas Grotesk
Display Pro

Secondary typeface

Roboto Slab

The typography has been chosen to reflect the core of the Prevex brand; the professionalism,

design and quality. The font Neue Haas Grotesk is timeless and yet modern. It works both in print

Typography &%

abcdefghijklmnopq rstuvwxyzé'a<'512345€°37890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijklmnopq rstuvwxyzéé612345§7890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijkImnopqrstuvwxyzééi)'12345§7890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijkImnopqrstuvwxyzééim234&'367890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAO

abcdefghijklmnopqrstuvwxyzaao1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAQ

abcdefghijklmnopqrstuvwxyzaia61234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZAAOQ

Ersattande typsnitt
Arial

abcdefghijklmnopqrstu-
vWXxyzaat1234567890

abcdefghijkimnopqrstu-
VWXyzad61234567890

Ersattande typsnitt
Georgia

abcedefghijklmnopqrstu-
VWXyzaa061234567890

abcdefghijklmnopqrstu-
VWXYyZai01234567890
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The typography has been chosen to reflect the core of the Prevex brand; the professionalism,

design and quality. The font Neue Haas Grotesk is timeless and yet modern. It works both in print
and on the web.

Cyrillic

Primary typeface Aa 56 Be rr an Ee Eeé KK 33 0% Vi Ersattande typsnitt
Kk Jin MM HH Oo Mnn Pp Cc TT Yy (OF0) Arial
Roboto X X Ly Yy L w Ww B bl bl bb CXe) Do A9

Aa 66 BB rr aon Ee Ee Xx 33 Nu N Aa 56 Bg rr 0a
Kk nn MM  HH Oo nn Pp Cc TT Yy (OF0) Ee E s Wx 33 Un
X x Uy Yy L w WHw bBb bl bl bb 93 Do HAa

Aa b6 Bs rr nn Ee Ee Xx 33 Uu Wi
Kk n MM HH Oo Mn Pp Cc TT Yy dd
X x (INT} Yy WHw Ww Db bl bi bb 93 Nw Aa

A a Bo Be lr on
Ee Eé Xx 33 Nu

Aa 66 Bs rr aOn Ee Ee Xx 33 NUn Ni
Kk nn MM HH Oo Mn Pp Cc TT Yy (OX)
Xx Uy Yy WHw Ww Db bl bi bb <) o fAsa

Secondary typeface Aa B6 BB I'r On Ee Ea Xx 33 Uu WUn Erséttande typsnitt
Kk JImn MM H Oo TIIm Pp Cc Tt Vy &b Georgia

Roboto Slab Xx Uy Yy Mw DIw b bl bp 33 Ow 49s

Aa 13Y0) Bs I'r On

Aa B6 BB I'r On Ee Ee Xx 33 Uu Un Ee Ee Kk 33 U wu
K x In MM HH= Oo Mo Pp Cc TT Yy (oXi)) 1% 87! Kk Jn MM Hau
Xx ULUng Yy MmMwm Ouw B Bblm b 93 0w s Aa Bo6 Bs TIr [n

Ee e Kx 33 Unu
Mit Kk Jia Mwm Hu



Accessibility

d0|0r amet Loremipsum
dolor amet ...
dOIor amet Loremipsum

dolor amet .o

d0|0r amet Loremipsum
d0|0r amet Loremipsum

d0|0r amet Loremipsum

For the text to be readable, it is important that the contrast to the background is large enough. The
smaller the text, the more important the contrast. These examples show the right combinations of

coloured text and/or elements on coloured background.

dOIor amet Loremipsum
d0|0r amet Loremipsum

dolor amet .o

d0|0r amet Loremipsum
dOIOf amet Loremipsum
d0|or amet Loremipsum

dolor amet .o

dolor amet .......
dolor amet

dOIOf amet Loremipsum

d0|0r amet Loremipsum
dOIOr amet Loremipsum

dOIOf amet Loremipsum
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lconography

Iconsin color

> @3 0 /4

Pop-up 11/2” Floor-mounted Wall-mounted Easy installation Sink thickness

5 o <O\
Flow maximization Quick installation Appliance Cut to size
connection

= & T == =
®) 90U & & 1

Durable Pre-assembled

Highly adjustable Flexible
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lllustrations

120-170

24



Photography

Images are vital to the consistency of any brand, as they are often the

most visible part of it. Allimages used by Prevex should therefore be

chosen with consideration. All images used by Prevex should have a
cold tone and a calm feeling.

PREVEXe

ALL ABOUT WATER TRAPS



Photography

NATURE - Nature picture are used to express Prevex’s Finnich roots as
well as the product’s connection to water. The pictures should be calm,
both in terms of colours and content.

gettyimages | 25
By Eve Livesey
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BATHROOM - Bathrooms and kitchens showed in Prevex’s images should be .

P h Otog r a p hy modern and calm in terms of colour.

T I T

112153085
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Photography

KITCHEN - Bathrooms and kitchens showed in Prevex’s images
should be modern and calm in terms of colour.
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PEOPLE - The fact that Prevex is a R&D company should be shown through

P h Oto ra h the images. Although we use authentic people and settings in the pictures, .
the look and feel is still stylish. ‘
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Photography

PRODUCTS PHOTOS KITCHEN

=w
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Photography






